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Images from WE: THE MASSES appear courtesy of Robyn O’Niel, 

the Modern Art Museum of Ft. Worth, and Brown & Dunn 

Contemporary. 

Special thanks to my instructors, my classmates, my co-workers, my 

family, and more than anyone, Jennifer.
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STEVEN PHELPS 1

I’m fascinated by connections — the hidden links, the unknowns, 
and the sense of wonder that happens when connections are made.  
I believe that creativity has value, and that clear communication 
can be compelling, and should always take priority over trends.

Curiosity compels me to look for connections between different 
ideas, and put them into a visible state. When things start to flow, 
there’s a state of mind that feels supremely focused, extremely 
calm, and totally free, all at the same time.  

That intensity is what I live for, and what I bring to my designs. 
Let’s go exploring.

INTRODUCTION 
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(RE)MAKING 
THE FUTURE
RCA was a historically innovative tech conglomerate 
that failed to adapt to developments in the digital 
world of the late 20th and early 21st century, and as 
a result, its brand equity dried up. This project injects 
fresh life into the brand, imagining it as a modern, 
cutting edge tech incubator focusing on AI, robotics, 
and renewable energy.

From the science fiction of Space Mountain to the reality of the 
Apollo moon missions, RCA showed humanity the future. But, as 
times changed and advanced, RCA’s name rapidly became known  
for the technology of the past. This project prepares RCA to return 
and re-emerge as a smart, invigorated, brand for the future that 
stands for a more connected world, brings people closer and makes 
life better through diverse interests in applied technology. With a 
mission to inspire the future and connect humanity, the updated 
brand is emotionally positioned to be one of inspiration, trust, and 
possibility.  A series of manuals chart the course of the new brand 
direction, along with a new logo, identity system, and live website.

COMPLETED		  Fall 2019 

DISCIPLINE		  Branding 

PROJECT TYPE		  Brand Identity, print, digital
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4 RCA

Brand manuals



STEVEN PHELPS 5

Brand manuals, interior



6 RCA
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Logo development



8 RCA

symbol

 wordmark

signature

Finalized mark



STEVEN PHELPS 9

Brand manuals, brand application
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Brand manuals, interior page
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Brand manual, interior spread
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Corporate identity
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Responsive website - process and wireframes



Website - home page
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Desktop site
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CHANGING 
THE BEAT
Blues and gospel are called the soundtrack of the civil 
rights struggle, but jazz was often on the bleeding edge 
of protest throughout the 1960s as well. This project 
seeks to illustrate the multiple connections between jazz 
artists and the movement led by Dr. Martin Luther King, Jr., 
with the aim of offering a new generation a chance to 
gain an appreciation for the social relevance of jazz. 

Brave Voices is an educational effort focused on the role of jazz 
during the Civil Rights era. Through a travelling exhibit, artist 
biographies and artifacts are presented alongside audio and video. 
A companion boxed set of vinyl records, coffee table book and an 
interactive website round out the program. Some of what defines 
the look is derived from design vernacular and techniques used 
during the mid 20th century, paying homage and making visual 
reference to the work of Reid Miles and Blue Note  without being 
explicitly duplicative.

COMPLETED	 Summer 2019 

DISCIPLINE	 Typography 

PROJECT TYPE	 Identity, print, digital, packaging, installation
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24 BRAVE VOICES

Brand development, logo process



STEVEN PHELPS 25

Logo  process, final mark



26 BRAVE VOICES

Poster series
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28 BRAVE VOICES

Installation concept
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Installation panel



30 BRAVE VOICES

Interactve display screens
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Exhibit ticket, download card
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Boxed set, front view
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Boxed set, record sleeve and label
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Boxed set, record sleeve and label
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Boxed set, rear view
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Coffee table book - front / back cover and spine
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Hardcover book
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Front matter
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Chapter opener
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Interior spread
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Desktop site, home page
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Desktop site, content pages



THE END OF  
EVERYTHING
Robyn O’Neil is known for her panoramic charcoal 
drawings that chronicle a post-apocalyptic world. 
WE: THE MASSES is a retrospective of her 20-year 
career on display at the Modern Art Museum of  
Ft. Worth. This project developed a visual system for 
the exhibition and extended the application to  
a digital space.

O’Neil’s work is in public collections including the Whitney 
Museum of American Art, New York; Philadelphia Museum of Art; 
Modern Art Museum of Fort Worth; Dallas Museum of Art; and 
Museum of Fine Arts, Houston. aCOMPLETED	 Summer 2019 

DISCIPLINE	 Typography 

PROJECT TYPE	 Type systems, UX/UI
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Street level signage
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Banner graphics
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Brochure
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Pop-up signage
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Exhibit entrance
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Display placards
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Mobile app screens
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Exhibit catalog, interior spread
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Exhibit catalog, interior spreads
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Exhibit catalog, interior spread
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SAY HELLO 
TO SUCCESS
Handshake is an interview prep service for people 
switching jobs or looking for work. With a mix of 
digital and in-person resources, Handshake’s brand 
persona is friendly, warm, and professional. 

This project redesigned a service using a street flyer as source 
material. The resulting brand, Handshake, is a job interview training 
and candidate coaching service that is meant to inspire confidence. 
The tone of material offers positive reinforcement and make the 
interview process less scary, less mysterious, and less stressful.   
A booklet / folder combo gives users information about the process, 
as well as preparation checklists and a tracking sheet for after 
the interview is done. A smartphone app with multiple functions, 
including practice interviews with chatbots, as well as in-person 
audio or video (a premium feature) with professional trainers. 
Checklists, training, and practice material are presented in a fun, 
playful way, with push notification reminders. 

COMPLETED	 Spring 2019 

DISCIPLINE	 Identity 

PROJECT TYPE	 Logo design, branding, digital
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68 HANDSHAKE68

Brand development and logo process
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Say hello to success.

Final mark and visual system



76 HANDSHAKE

Handbook, cover
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Handbook interior pages
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Handbook interior pages
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Handbook interior pages
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Handbook interior pages, pocket folder



Desktop site, home page

HANDSHAKE70
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Poster series
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